
Sustainable Marketing of Cultural and Heritage
Tourism (Routledge Critical Studies in Tourism,

Business and Management)
Deepak Chhabra

Click here if your download doesn"t start automatically

http://linebook.us/go/read.php?id=1138880736
http://linebook.us/go/read.php?id=1138880736
http://linebook.us/go/read.php?id=1138880736


Sustainable Marketing of Cultural and Heritage Tourism
(Routledge Critical Studies in Tourism, Business and
Management)

Deepak Chhabra

Sustainable Marketing of Cultural and Heritage Tourism (Routledge Critical Studies in Tourism,
Business and Management) Deepak Chhabra

Cultural attractions play an important role in tourism at all levels, and attract huge numbers of tourists
interested in heritage and the arts. Cultural Heritage Tourism has positive economic and social impacts but
can also have negative impacts on communities and regions. This book draws together and links ideas of
tourism from sustainable marketing perspectives and embeds it within a heritage management setting.
Through a discussion and analysis of existing literature and practices this book aims to propose a marketing
strategy framework grounded in sustainable principles that can be used to sustain and preserve the
authenticity of cultural heritage for future generations, whilst appealing to the suppliers, the regulators, and
the consumers.

The book first explains the dynamics of cultural heritage with its authenticity underpinnings, marketing, and
tourism, and proposes a strategic praxis drawn from core sustainable principles. This is followed by a
pragmatic examination of the proposed framework from the shaper’s (provider’s) perspective. The material
presented in this book is not merely an agglomeration of documented secondary research, but the theoretical
concepts are grounded in empirical research and interactive discussions with students and the travel and
tourism industry. A variety of heritage institutions across the globe are used as starting points to test the
applicability of the proposed paradigm: these include museums, historic house museums, heritage
hotels/resorts, festivals, and heritage merchandize.

This is a timely offering to a growing and vibrant area of research; what is most pertinent is that it is a
thorough and fresh take on the topic with primary research included. It will find a place in student materials
for a variety of courses and it should be read by practicing academics and researchers.
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From reader reviews:

Richard Capps:

The book Sustainable Marketing of Cultural and Heritage Tourism (Routledge Critical Studies in Tourism,
Business and Management) will bring someone to the new experience of reading the book. The author style
to spell out the idea is very unique. Should you try to find new book to see, this book very suitable to you.
The book Sustainable Marketing of Cultural and Heritage Tourism (Routledge Critical Studies in Tourism,
Business and Management) is much recommended to you to study. You can also get the e-book from official
web site, so you can more easily to read the book.

Douglas Henry:

Typically the book Sustainable Marketing of Cultural and Heritage Tourism (Routledge Critical Studies in
Tourism, Business and Management) has a lot info on it. So when you check out this book you can get a lot
of benefit. The book was written by the very famous author. Mcdougal makes some research before write
this book. This kind of book very easy to read you can get the point easily after perusing this book.

James Harris:

This Sustainable Marketing of Cultural and Heritage Tourism (Routledge Critical Studies in Tourism,
Business and Management) is new way for you who has curiosity to look for some information given it relief
your hunger info. Getting deeper you upon it getting knowledge more you know or else you who still having
little bit of digest in reading this Sustainable Marketing of Cultural and Heritage Tourism (Routledge Critical
Studies in Tourism, Business and Management) can be the light food for yourself because the information
inside that book is easy to get by means of anyone. These books produce itself in the form and that is
reachable by anyone, yeah I mean in the e-book type. People who think that in e-book form make them feel
tired even dizzy this e-book is the answer. So there is absolutely no in reading a e-book especially this one.
You can find what you are looking for. It should be here for an individual. So , don't miss the item! Just read
this e-book style for your better life and also knowledge.

Sallie Farris:

Do you like reading a publication? Confuse to looking for your best book? Or your book was rare? Why so
many concern for the book? But almost any people feel that they enjoy to get reading. Some people likes
reading, not only science book but also novel and Sustainable Marketing of Cultural and Heritage Tourism
(Routledge Critical Studies in Tourism, Business and Management) or others sources were given information
for you. After you know how the truly amazing a book, you feel desire to read more and more. Science e-
book was created for teacher or perhaps students especially. Those publications are helping them to include
their knowledge. In some other case, beside science e-book, any other book likes Sustainable Marketing of
Cultural and Heritage Tourism (Routledge Critical Studies in Tourism, Business and Management) to make
your spare time far more colorful. Many types of book like here.
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