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Discover New Entrepreneurial Marketing Strategies for Supercharging Profits and Sustaining
Competitive Advantage!

This practical guide shows how to use modern entrepreneurial marketing techniques to differentiate your
company in the eyes of customers to achieve sustainable profitability. The authors focus on innovative
strategies and tactics, pioneered by some of today’s most successful and disruptive companies, including
Google, Quidsi (diapers.com), Apple, Victoria’s Secret, Anki, Pebble, Metricstream, and Warby Parker.
These high-impact methods will help entrepreneurs achieve immediate, bottom-line results through more
effective marketing.

Based on The Wharton School of the University of Pennsylvania’s pioneering Entrepreneurial Marketing
course, this edition is fully updated to reflect what works in the marketplace today. Guided by the authors’
collaboration with dozens of high-growth companies, it offers new insights into which marketing programs
and distribution channels are likely to succeed, and how to leverage them in your unique business
environment—even with limited resources.

The authors begin by helping you refine your competitive positioning by clarifying “What am I selling to
whom?” and “Why do they care?” Next, they guide you through the fundamentals of demand generation via
public relations, social media, viral marketing, advertising, distribution, and marketing-enabled sales.
Finally, they provide you with valuable tips on how to secure the right human capital resources to build the
team you need to succeed. Each of these core concepts is illustrated with real-world anecdotes that provide
fresh insights into traditional marketing concepts.

Pragmatic from start to finish, Marketing That Works, Second Edition, is for marketers who care about
both long-term strategies and short-term results.

• Leverage cutting-edge, entrepreneurial techniques to get your positioning and pricing right
• Generate, screen, and develop great new marketing ideas to reach your target audience
• Lead your customers to your offering—and motivate them to buy
• Cultivate the right people and resources for outstanding execution

This guide offers high-value, low-cost marketing solutions that leverage today’s newest trends, tactics,
channels, and technologies. It highlights companies that are redefining marketing and illuminates powerful
new ways to secure resources, test and execute plans, and build brands.

The authors present practices for getting close to customers, reinforcing positioning, and developing
marketing programs. Wherever you compete, this guide will help you grow your sales and profits, and drive
more value from every dollar you spend on marketing.

For more information about Marketing That Works, visit www.marketingthatworksbook.com.
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From reader reviews:

Sharon Hall:

The book Marketing That Works: How Entrepreneurial Marketing Can Add Sustainable Value to Any Sized
Company (2nd Edition) can give more knowledge and information about everything you want. Why then
must we leave a very important thing like a book Marketing That Works: How Entrepreneurial Marketing
Can Add Sustainable Value to Any Sized Company (2nd Edition)? A number of you have a different opinion
about guide. But one aim that will book can give many facts for us. It is absolutely appropriate. Right now,
try to closer together with your book. Knowledge or info that you take for that, you are able to give for each
other; you are able to share all of these. Book Marketing That Works: How Entrepreneurial Marketing Can
Add Sustainable Value to Any Sized Company (2nd Edition) has simple shape however, you know: it has
great and massive function for you. You can seem the enormous world by open up and read a reserve. So it is
very wonderful.

Edward Gilbert:

What do you in relation to book? It is not important to you? Or just adding material when you require
something to explain what your own problem? How about your time? Or are you busy man? If you don't
have spare time to complete others business, it is give you a sense of feeling bored faster. And you have
extra time? What did you do? Every individual has many questions above. The doctor has to answer that
question simply because just their can do this. It said that about publication. Book is familiar on every
person. Yes, it is suitable. Because start from on guardería until university need this kind of Marketing That
Works: How Entrepreneurial Marketing Can Add Sustainable Value to Any Sized Company (2nd Edition) to
read.

Mary Stock:

Do you considered one of people who can't read pleasurable if the sentence chained within the straightway,
hold on guys this particular aren't like that. This Marketing That Works: How Entrepreneurial Marketing Can
Add Sustainable Value to Any Sized Company (2nd Edition) book is readable simply by you who hate those
straight word style. You will find the details here are arrange for enjoyable examining experience without
leaving possibly decrease the knowledge that want to deliver to you. The writer of Marketing That Works:
How Entrepreneurial Marketing Can Add Sustainable Value to Any Sized Company (2nd Edition) content
conveys the thought easily to understand by a lot of people. The printed and e-book are not different in the
information but it just different in the form of it. So , do you continue to thinking Marketing That Works:
How Entrepreneurial Marketing Can Add Sustainable Value to Any Sized Company (2nd Edition) is not
loveable to be your top checklist reading book?



Rod Doughty:

This Marketing That Works: How Entrepreneurial Marketing Can Add Sustainable Value to Any Sized
Company (2nd Edition) is great book for you because the content and that is full of information for you who
always deal with world and possess to make decision every minute. This particular book reveal it details
accurately using great arrange word or we can claim no rambling sentences inside. So if you are read the idea
hurriedly you can have whole data in it. Doesn't mean it only provides straight forward sentences but
challenging core information with attractive delivering sentences. Having Marketing That Works: How
Entrepreneurial Marketing Can Add Sustainable Value to Any Sized Company (2nd Edition) in your hand
like having the world in your arm, facts in it is not ridiculous a single. We can say that no publication that
offer you world throughout ten or fifteen small right but this e-book already do that. So , this can be good
reading book. Hey there Mr. and Mrs. active do you still doubt that?
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